
Digital tips for 
better 
engagement 
(social media strategies, 
photographs, visualizations) 



Posting on social media

• Friendly and conversational 
tone

• Not too much text: In the 
past, it was 100 - 250 
characters. Now 
recommended 40 – 80 
characters. 

• Use images and video: 
Images are better than words 
to make users pay attention. 



Social Media – The power of the image

Social media has
become very visual

Images draw people's
attention

Images are easier to
consume than text



Photos on Social Media (Facebook) 

Good pictures make your
post stand out

People take action more 
quickly when prompted 
by images 

Facbook posts with
image(s) generate 53% 
more likes



Videos on Social Media (Facebook) 

Video is the most shared

Videos have high engagement, 
especially with younger people.

Short-form videos tend
to go viral



Social Media Video

Shorter is better, subtitle
are useful

Capture users 
attention in a few 
seconds

Doesn't need to be
complicated



Social Media -- Infographics

Present information visually, using both text 
and images

Images get people's attention, but text adds 
more information



Social media – Photos

Beware of long shots



Social media – Photos

Pictures are small on screens. Crop them
to show the most important element.



Social media – Photos

Avoid using too many
passport-style 
photos



Social media – Photos

Use group meeting / 
workshop shots
sparingly. 



Social media – Photos

Show people doing something in their surroundings.



How to make your photos better

Photo Composition
Techniques



Good Photo Techniques

Rule of thirds:  Make pictures more dynamic by 
taking the subject out of the center 

OK, but a little static This is better, has more tension



Good Photo Techniques

Rule of thirds



Good Photo Techniques
Rule of thirds

Presenter Notes
Presentation Notes

effective because it helps create a sense of balance, harmony, and interest in an image. 

By placing the main subject or elements along the gridlines or intersection points, the photographer can avoid the common mistake of centering everything, which can result in a static and boring composition. 

The rule of thirds also helps the viewer’s eye move around the image, creating a dynamic and engaging visual experience.

It can help you create a focal point for your image, which is the part that attracts the most attention and communicates your message or story.
It can help you create a sense of depth in your image, by using the horizontal lines to separate the foreground, middle ground, and background, and by placing objects of different sizes and distances along the gridlines.
It can help you create a sense of movement in your image, by using the vertical lines to show the direction of motion, and by placing the subject slightly off-center to imply that it is moving towards or away from the frame.
It can help you create a sense of balance in your image, by using the intersection points to distribute the visual weight of the elements, and by leaving some negative space around the subject to avoid clutter and distraction.
It can help you create a sense of harmony in your image, by using the gridlines to align the elements with the natural lines and shapes in the scene, such as the horizon, trees, buildings, etc.

The rule of thirds is not a strict rule that must be followed in every situation, but rather a guideline that can help you improve your composition and creativity. Sometimes, breaking the rule of thirds can also result in interesting and powerful images, depending on your intention and vision. The rule of thirds is a tool that you can use to experiment and explore different ways of framing your subject and creating an impact on your viewer.




Good Photo Techniques

Rule of thirds



Good Photo Techniques

Cropping 
Getting rid of information not essential to the picture. Focus on 

one or a few graphic elements. 



Good Photo Techniques
Cropping 
Focusing on exactly where the action is gives your photos 
more emotional impact. 



Good Photo Techniques
Cropping 
Come in close. People like to see faces. Groups of people from 
farther away are less interesting.



Good Photo Techniques

Contrast

Mainly blacks and 
whites with very 
few grays. Stark 
and dramatic. 

Color contrast 
puts warm and 
cool colors next to 
each other.



Good Photo Techniques
Leading lines

Lines within an 
image that lead 
the eye from 
one to another 
point



Good Photo Techniques
Framing

Draws attention 
to the subject of 
your image by 
blocking other 
parts of the 
image with 
something in 
the scene.



Photos
Leading lines
Rule of thirds



QUIZ!



Presenter Notes
Presentation Notes
Framing



Contrast





Presenter Notes
Presentation Notes
Cropping

Rule of thirds





Presenter Notes
Presentation Notes
Lines

Rule of thirds





Presenter Notes
Presentation Notes
Framing

Cropping

Contrast 

(color) 





Presenter Notes
Presentation Notes
Framing

Rule of thirds





Photo editing apps

• Pixlr, Photoshop, Canva (web) 
• Snapseed (Android or iOS)
• Camera on your phone
• Or Google it...there are many out there. 

Presenter Notes
Presentation Notes
Nora Börding accompanied the former forester Gerd Klamer for the Leipziger Volkszeitung. He walked 6000 kilometers through Germany to draw attention to the unfortunate situation of the local forests. Nora Börding tells an impressive story about the fight for nature conservation with this photo series on a small scale. 



Photo editing vs. Photo
manipulation



One definition: 
Photo editing vs. 
Photo manipulation 

Editing

Manipulation 

• making minor adjustments to 
an image to enhance it by 
changing the exposure, 
contrast, color saturation, 
sharpness, cropping, etc. 

• altering an image in a significant way to 
create a new image or one which has a 
different meaning or message. 



Photo editing or
manipulation?



…

Photo journalism – manipulation

Presenter Notes
Presentation Notes
This GIF shows the differences between two versions of the same photo taken by Steve McCurry



Photojournalism – Manipulation

1994 Time Magazine – OJ Simpson

© http://ethicsinediting.wordpress.com/2009/04/01/photo-manipulation-through-history-a-timeline/

Presenter Notes
Presentation Notes
1994:  This digitally altered photograph of OJ Simpson appeared on the cover of Time magazine shortly after Simpson’s arrest for murder. This photograph was manipulated from the original mug shot that appeared, unaltered, on the cover of Newsweek. Time was subsequently accused of manipulating the photograph to make Simpson appear “darker” and “menacing.”

© http://ethicsinediting.wordpress.com/2009/04/01/photo-manipulation-through-history-a-timeline
+ http://www.fourandsix.com/photo-tampering-history/tag/photojournalism-ethics 



Photojournalism
– Manipulation



Photojournalism –
Manipulation

Presenter Notes
Presentation Notes


https://www.demilked.com/media-manipulating-truth/



Green Issues 
on Social 
Media 



Provide 
information 
in engaging 
ways





Explain 
complicated 
science in easy-
to-understand 
ways

Presenter Notes
Presentation Notes
Using photos with a short explanation can get educate audiences without overwhelming them. Example: The short Facebook post below explains the concept of a “feedback loop” in a simple way and includes an interes5ng picture. 




Engage audiences and 
reach more people

Presenter Notes
Presentation Notes
You can use photos, videos and infographics, to make complex environmental and climate issues more understandable and engaging. For example, you could use an a journalist might use Facebook Reels or Stories to visually showcase the impact of floods. Visual content is more engaging to many people and easy to share. Pla]orms like YouTube can be used to create explainer videos or documentary-style reports on climate change topics. The post to the leY below is a video of a a sea surge on Facebook; the one on the right is an Instagram post that provides an easy-to-read sta5s5c on renewable energies presented in an aTrac5ve way. 




Crowdsourcing 
information and 
data

Presenter Notes
Presentation Notes
Use social media to ask ques5ons and get informa5on from a local or even global audience. You can ask people to share their experiences with climate-related events or ask people in a certain area to tell you what’s happening there. You can discover new angles or stories based on what the public tells you. 




Amplifying voices of 
underrepresented 
groups:

Presenter Notes
Presentation Notes
Journalists can feature communi5es that are especially hard-hit by climate change, including indigenous groups, women, and children and youth. You can sharing their stories on social media through quotes, interviews, or user-generated content (photos or videos people create and send to you). These are groups that are less frequently seen in the media, but whose struggles and successes should be told. 



Debunking 
Misinformation

Presenter Notes
Presentation Notes
Journalists can feature communi5es that are especially hard-hit by climate change, including indigenous groups, women, and children and youth. You can sharing their stories on social media through quotes, interviews, or user-generated content (photos or videos people create and send to you). These are groups that are less frequently seen in the media, but whose struggles and successes should be told. 



Group Work

In groups, come up with a 
concept for a series of engaging 
social media posts on a green 
topic 

1. Government unveils green growth plan
2. Deforestation in Laos 
3. Toxic chemicals from unexploded bombs seep 

slowly into soil and groundwater 
4. The problems of poaching of wild animals

Presenter Notes
Presentation Notes
Journalists can feature communi5es that are especially hard-hit by climate change, including indigenous groups, women, and children and youth. You can sharing their stories on social media through quotes, interviews, or user-generated content (photos or videos people create and send to you). These are groups that are less frequently seen in the media, but whose struggles and successes should be told. 
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