LUCKY HOUNGSAENG: Merging Business Marketing
with Green Social Advocacy

Lucky Houngsaeng, a 21-year-old Business Administration
student at the National University of Laos, creates engaging
digital content focusing on student life and personal growth.
Living in Vientiane Capital, she has always been interested in
exploring eco-friendly business practices with her peers, but
she sought to learn how to effectively use social media to drive
widespread environmental awareness in a globalized era.

Joining the GAMCIL training was a fresh and challenging
experience for Lucky, marking her first time diving into green
media, journalism, and environmental fact-checking. She
particularly thrived during the campaign planning activity,
successfully blending her marketing expertise with new
communication techniques to make complex environmental
topics both interesting and highly accessible to the public.

"Before you click share on any information about the
environment, | want everyone to stop, think, and verify its
accuracy first," she urged. "Everyone has the power to create a
green society right at their fingertips."

Collaborating with a diverse group of youth from across the
country, Lucky and her team developed an impactful "Zero
Food Waste" campaign. The initiative focused on practical
daily actions, encouraging people to be mindful when buying or
ordering food and to always finish their plates to prevent global
food waste. Through this collaborative environment, she
improved her active listening and brainstorming skills, learning
how to quickly turn new ideas into complete campaign
strategies.

Looking ahead, Lucky plans to combine her newly acquired
fact-checking abilities with the art of storytelling to produce
highly reliable, clear, and engaging content. As a young leader,
she hopes to inspire her audience by proving that protecting
the planet does not require giant solo actions, but rather starts
with small, daily habits that build a sustainable future together.
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